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In groups of three, you will create a new snack food. You will create and present:

¢ The snack itself (S bonus points if it is real food)
e The packaging
¢ An advertisement

The Snack

¢ It can’t be anything that already exists.

e Youcan’t use a name that already exists.

¢ You can combine products to create a new snack.

¢ If you want the bonus points, there must be enough for everyone to try your new
snack.

¢ If you choose not to make your snack for real, you must make it out of paper,
glue, etc.

The Packaging
e Consider the effects of different colors

¢ Consider who the snack will be targeting — children, teens, adults, all ages
¢ Make sure it promotes your snack

The Advertisement
¢ Choose one of the following Propaganda Techniques:
o Testimonial — A celebrity/expert endorsement of a message.
Stack the Deck — To present evidence that only supports one side.
False Comparison — To compare unlike things
Bandwagon — Based on the need to conform
Name Calling — To give someorne a negative label without any evidence
o Emotional Appeals — To create an emotional reaction in the audience
¢  Your ad should use the chosen propaganda technique to advertise your snack.
¢ The ad should be in written format and should be professional in appearance.
o Most people choose to create their ad on a computer. This is highly
recommended but not required.
o You may complete the ad by hand as long as it looks professional.
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All advertisements, products, and packaging must be moral, legal, and appropriate for school.




