Advertising project


This project will include both print and electronic media advertising campaigns.  The expectations are explained.  Be creative.  Your goal is to sell your product to as many as possible in the overall society and not just a small specified group.  You will have a target audience, but the product should have universal appeal. The product is to be of your own imagination, but within the bounds of school appropriateness.  You may sell toothpaste, but not Crest or any other name brand.  All products must have the approval of the instructor.

The campaign must use at least 2 different types of propaganda such as: Bandwagon, testimonial, plain folks. transfer, logical fallacies, glittering generalizations, or name calling, (see handout on propaganda).
Advertising Format

Cover Page
Needs to be colorful.  Grab my attention. First Impressions are important.
Product Description
(typed double spaced answer these questions:


What is the product? What is its function? What is it made of? How much will it cost to manufacture? How much will it retail for?  Who is the target audience?
Package Drawing
A 2 dimensional drawing of what the packaging will look like. Include any pictures, colors, printing, etc.  It should be a drawing of your prototype.

Product Prototype
Actual packaging (maybe miniature) of what we would find in the store.
Print Layout
this is for newspapers and magazines.  It must be visually appealing and memorable.  Look at print ads for examples.

Billboard Design
Regular size paper – no poster board size.  Must fit in final portfolio notebook: Grab Attention- colorful.  Must be able to be read in 5 second or less.  Must be memorable.

Radio Ad Script
30 second radio ad script.  Typed = double spaced

Television Ad script
1 minute ad. Grab attention, memorable, fun to watch, at least 1 sound effect and background music, visually appealing. Typed, double spaced.

Final project will be in a portfolio folder (notebook).  The Television

Commercial must be videoed. It can be on a VHS tape or DVD.  Make sure it will work

With my machines.  Technical difficulties will not be an excuse for not showing final

Product.  Everyone in the group must be in the Television commercial.  

NO LATE WORK WILL BE ACCEPTED.

