[image: image1.png]Gender and Communication:
Role Stereotypes

Goal
To increase awareness of issues invotved in understanding
barriers often found in male-female communication,
particularly role-playing & stereotyping

Divide class into 2 groups:
one - all male students; one - all female students

Each group is to generate 4 [ists, to be recorded on posters.

1. 5 characteristics we (ike about our own gender

2. 5 characteristics we don’t (ike about our own gender

3. 5 characteristics we (ike about the opposite gender .
4. 5 characteristics we don’t like about the opposite gender

- Restrictions: | - |
The groups should try to reach a consensus before adding an item to
their (ists -

The groups are limited to only 5 characteristics

(This part usually takes about 15-20 minutes.)

Post lists in the front of the room.
Spokesperson from each group reads their (ist aloud
to clarify anything that might be misunderstood.
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 Discussion Questions:

1. What surprises you most aﬁout the (ist tﬁe other group ..
- made? (usually respond things are untrue; also surprised about
admissions the group made about their gender)

2. ' Why do these roles & stereotypes ﬁersist if neither gender
enjoys or admires them? (If both groups (ist the same item in tﬁe |
“dislike” column) - L

3. .?{ow have tﬁmgs cﬁangec{ in the last few years?

4 What tﬁmgs may never change?

5. 'What forces keep these changes from taking place?

- 6. What can you yourself do differently, if anything? ”
Final Question: | |

7. What (list was the most difficult to produce?

(Answer is usually, “What I [ike about the opposite gemfer which

leads to discussion about attitudes and hostility between sexes, often due
to a lack of common understandi ng)
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Gender Communication
Five Ways Speech Patterns of Men and Women Differ

. “TAG ENDINGS”

Tag endings are questions tagged onto the end of sentences. They make
speakers appear unsure of themselves.

SHE: “That test was tough, wasn’t it?”

HE: “That was a tough test!”

. UPWARD INFLECTIONS

A rising intonation at the end of a sentence gives a sense of uncertainty.
Making a statement as an actual statement sounds authoritative.

SHE: “My neighbor played his stereo all night, so I didn’t get any sleep?

HE: “My neighbor played his stereo all night so I didn’t get any sleep.

. EMOTIONAL VERBS

Women use more emotional verbs such as “I feel....I love....I hope....”

SHE: “I feel the report should be laid out with In-Design.”
HE: “The report should be laid out with In-Design.”

SHE: “I love the student evaluation form you designed!”
HE: “The student gvdluatjdn form that you designed is excellent.”

QUALIFIERS AND QUANTIFIERS
Qualifiers are words like “a bit” and “kind of.”
“Third quarter seems a bit long.”
Quantifiers such as “always,” “never,” “all,” or “non” sound more

confident, less tentative.
“Third quarter always seems so long.”

DISCLAIMERS AND HEDGES
A disclaimer is a phrase at the beginning of a sentence that weakens the

statement that follows: “I’m not sure but....”
The hedge weakens an idea by including words like “maybe” and “sort

Of. »

In General:

Women search for words’ intent.

In groups, men talk more.

Women have better eye contact.

Women start and maintain conversation.
Women ask for help more.

Men use more confrontational body language.
Women listen better.

Men are better in public discussion.




